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NOTICE

ÇThis presentation does not constitute an offer or invitation to purchase or subscription for any securities

and no part of it shall form the basis of or be relied upon in connection with any contract or commitment

whatsoever.

ÇThe information contained in this document has not been independently verified. No representation or

warranty express or implied is made as to and no reliance should be placed on, the accuracy, completeness,

correctness or fairness of the information or opinions contained herein. Neither the company nor any of its

affiliates, advisors or representatives shall have any liability whatsoever (for negligence or otherwise) with

respect to any loss howsoever arising from any use by third parties of this presentation or its contents or

otherwise arising in connection with it.

ÇTurkish ad market figures are estimates of DOHOL; based on currently available data. Ad market

statistics may show inconsistency with IFRS figures.
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H¦RRĶYET WORLD:

The Most Effective Platform Bringing Readers and Advertisers Together

PRINT MEDIA:
THE PIONEER OF THE 

TURKISH MEDIA

E BUSINESS
ONE OF THE LEADERS OF 

DIGITAL CLASSIFIEDS

DIGITAL CONTENT
THE STRONGEST NAME 

IN DIGITAL  CONTENT 

PUBLISHING IN TURKEY

OPERATIONS 

ABROAD
TME ïTRADER MEDIA 

EAST

H¦RRĶYET ALMANYA
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FIRST QUARTER HIGHLIGHTS

Market leadership in circulation continues with +1.5pp increase in Q1 2017 

Profitable growth in Digital Content with 30% EBITDA Margin in Q1 2017

Pageviews and number of visits increased 69% and  22% respectively on the back 

of our  investments in Digital Content
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Decline in print revenues by -9%, below the print add market decline of -17%

Solid revenue growth in H¿rriyet Emlak (+31%) thanks to operational performance

FX position under control with all loans in Turkey is denominated in TL and  FX 

payments are hedged.

Achieved to maintain print media costs stable versus last year despite the negative 

impact of FX and inflation thanks to çFit For Growth Programmeè 
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*Estimated figures by Doĵan Group/MedyaNet

(mn TL) 1Q17

1Q16 1Q17 ƶyoy Market 

Share

TV 812 855 5% 49%

Internet 423 510 20% 29%

Newspaper 190 157 -17% 9%

Outdoor 118 122 3% 7%

Radio 43 46 7% 3%

Cinema 22 22 0% 1%

Magazine 27 23 -13% 1%

Total Market 1.634 1.735 6% 100%

TOTAL AD MARKET
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Quarterly Ad Market in TL and y/y Growth

Ad Market in Turkey

Á Newspaper ad market decreased by 17%

compared to Q1 2016

Á H¿rriyetôsmarket share is 9.8 % in total Ad

Market

Á Internet ad market increased by 20% in Q1 2017

compared to last year.

Á 25% growth in Digital excluding one-off impact of

Radikal closure in 2016 which is above market

growth of 20%
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Zaman newspaper included.

H¦RRĶYET
9,8%

Other1
9%

Other2
9%

Other3
8%

Other4
6%
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4%

Other6;
4%

Other
7 4%
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4%

Other9
3%
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3%

Others
36%

+1.5 pp
Compared to

1Q16 yoy

Circulation Market Share (%)

(January-March 2017)

4748
5077 4914

4508

3634

4200

3293

2012 2013 2014 2015 2016 1Q16 1Q17

-21%

CIRCULATION MARKET SHARE; 1.5 pp increase in Circulation market share

Average Daily Newspaper Circulation

(thousand units)

Average Daily Circulation of H¿rriyet

(thousand units)

411 403 389
359

338 348
323

2012 2013 2014 2015 2016 1Q16 1Q17

-7%
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DIGITAL CONTENT ïOPERATIONAL KPIs

H¿rriyet Monthly Page View 

(million PV)
H¿rriyet Monthly Number of Visits 

(Session) (million visit)

Á There is 69% increase in page view

numbers in Q1 2017 compared to Q1 2016.

Á This impressive growth comes majorly

from destop views.  

Á There is double digit growth also in 

number of visits as well.

Á 22% growth in number of visits in Q1 2017 

compared to Q1 2016, majorly comes from

mobile visits

992

1.674

1Q16 1Q17

168

205

1Q16 1Q17

+22%+69%
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Source: Company Information, National Statistics, Desk Research

Vision: Becoming ñThe Real Estate Marketplaceò in Turkey by 2021 

~1.0* million listings where 

1.4 million residential 

properties are transacted 

(excluding rentals)

>6.0mn* monthly unique 

visitors out of

~55mn Internet users

~13k* active listers out of 

30-35k real estate 

agencies

Vertical Leader

with ~25%* market share

Strong revenue growth of 

47% CAGR*

in the last two years 

Positive EBITDA*            

since 2016

*  As of Jan 2017 *  As of Jan 2017, including app traffic *  2016 year-average, excluding individual listers

*  Estimated revenue share based on sector interviews *  IFRS adjusted (accrual basis) revenue CAGR between FY 2014 - FY 2016

The Most Recognized Brand in Turkish Real Estate Advertising Space

*  Based on Future Bright Research Market Study in 2016

* Based on  Sales Invoices

H¦RRĶYET EMLAK at a Glance

8



9

V Consolidated Revenue in Q1 2017 is 138 mTL, 

decreases by 5% compared to Q1 2016. 

CONSOLIDATED REVENUE 

REVENUE - SEGMENTS

Print Media -9% 

Digital Content +15% 

E- Business +8% 

9% decline in print media, lower than

the print ad market decline (-17%)

25% growth in Digital excluding one-

off impact of Radikal closure in 2016

which is above market growth of 20%

Solid growth in H¿rriyetEmlak (+31%)

Revenue

Growth

YoY (%)

Consolidated Revenue in Q1 2017 is 138 mTL, decreases by 5% compared to Q1 2016. 

NOTES


